What is PIM
and how to master it

The comprehensive guide
to Product Information Management
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Chapter 1
What is PIM?

Product Information Management (PIM) represents the framework for organizing,
managing, and distributing product data across multiple channels. Whether it's for e-
commerce platforms, printed catalogs, or digital marketplaces, PIM systems ensure
consistency, reliability, and accessibility in product-related information.

Key Value of a PIM system: Why companies turn to PIM:
+ Centralized information: A PIM system « Growing data complexity: As product
acts as a “single source of truth,” lines expand, the volume of associated
consolidating all product information into data increases exponentially.

one easily accessible database.
* Disjointed workflows: Traditional

o Multimedia support: yond text and methods like Excel sheets and
specifications, PIM can manage images, decentralized databases are prone to
videos, and other crucial media assets. errors and fail to keep up with modern

operational demands.
« Improved accuracy: By reducing manual

updates across various systems, PIM o Multi-channel needs: With sales

minimizes errors and ensures data happening across multiple platforms,

consistency. consistent information across channels is
critical.

Imagine a company that sells products across an online store,
physical retail locations, and international distributors. Without
PIM, managing product descriptions, pricing, and specifications
for each platform becomes overwhelming. PIM consolidates this
information, saving time and ensuring uniformity.

By adopting a PIM system, businesses can overcome these
challenges and maintain a competitive edge in today’s fast-
paced market.




Chapter 2:
How a PIM system creates value

From optimizing marketing efforts and improving SEO to
accelerating product launches and reducing errors, PIM helps
companies scale effectively while delivering a smooth shopping
experience. Let’s take a closer look at how a PIM system creates
value.

Enhanced marketing and sales activities

» Improved product descriptions: PIM allows businesses to create
detailed, accurate, and engaging product descriptions tailored to
specific audiences and market languages.

e Search Engine Optimization (SEO): By managing metadata
effectively, PIM improves product visibility online, driving more
traffic to e-commerce platforms.

» Personalized content: Sales teams can quickly generate custom
brochures or price lists based on real-time data.

For example:
For example, a furniture retailer can use PIM to create product descriptions

highlighting eco-friendly materials for environmentally conscious buyers while
maintaining a different tone for a B2B audience.

Internal efficiency and collaboration

» Faster product launches: Teams across departments can work on product launches
simultaneously, reducing delays.

e Reduced errors: Centralized data minimizes the risk of inconsistencies or outdated
information being used.

« Improved collaboration: Everyone works from the same source, ensuring coordinated efforts
across teams

By enhancing both external marketing and internal operations, PIM empowers
businesses to scale efficiently and focus on growth.



Chapter 3:
PIM for marketing and sales

A PIM system empowers marketing and sales teams with accurate, up-to-date product
data. It ensures consistency, simplifies localization, and supports rich media
management. With real-time data access and automated pricing, PIM enhances
customer engagement and drives conversions.

Value for marketing teams:

« Consistency across channels: PIM
ensures that product data, from
descriptions to images, is consistent
across websites, catalogues, and
advertising platforms for enhanced
branding.

* Localized content creation: Easily manage
translations and region-specific variations
to support global markets.

* Rich media management: Store and
retrieve high-quality images and videos
effortlessly for campaigns.

Value for sales teams:

* Real-time data access: Equip sales
representatives with up-to-date product
details during client interactions.

» Customizable materials: Generate
tailored presentations or proposals directly
from the PIM system.

 Pricing flexibility: Automate region-
specific or customer-specific pricing to
avoid errors.

By empowering these teams with reliable tools and resources, PIM enhances their
ability to engage with customers effectively and efficiently.



Chapter 4.
Optimizing internal
processes with PIM

A PIM system is more than just a tool for
external communication - it plays a crucial
role in optimizing internal operations. By
centralizing product data, PIM enables
faster product launches, reduces errors
from manual updates, and improves task
management with built-in workflows. It
also minimizes communication gaps by
ensuring all departments work with the
same up-to-date information.

How PIM enhances operations:

+ Faster product launches: Collaborate
across departments to ensure product
information is ready on time.

» Eliminate errors: Replace manual updates
with a centralized database, ensuring
everyone has access to the latest
information.

« Task management: Track progress for
tasks like translations or approvals with
built-in workflow tools.

* Reduced communication gaps: Avoid the
back-and-forth between departments by
consolidating all product details in one

place.

For example:

A consumer electronics company can use PIM to coordinate new product
launches across design, production, and marketing teams, ensuring that specs,

pricing, and marketing materials align seamlessly.



Chapter 5:

The functionality and integrations

of PIM Systems

A PIM system centralizes product data, enhances searchability, and integrates with e-
commerce, ERP, and design tools. These connections enable accurate inventory
tracking, automated listings, and data-driven marketing, making PIM the foundation for

smarter, faster decision-making.

Key functionality:

« Data consolidation: Combine information
from ERP, PLM, and supplier systems into
one location.

» Advanced searchability: Quickly locate
specific products or attributes using
robust search tools.

« Integration capabilities: Connect with e-
commerce platforms, CMS, and design
tools like Adobe InDesign.

Why integration matters:

» ERP systems: Sync inventory and financial

data effectively.

E-commerce platforms: Automatically
update product listings on sites like
Amazon or Shopify.

CRM tools: Use PIM data to create
personalized marketing campaigns based
on customer preferences.

A well-implemented PIM system becomes the backbone of a company’s product data
strategy, enabling smarter and faster decision-making.




Chapter 6:
Simplifying e-commerce with PIM

A PIM system simplifies e-commerce by ensuring accurate, well-
structured product data across platforms. It helps manage
supplier information, multilingual content, and rich media while
enhancing the customer experience with precise search filters,
brand consistency, and real-time updates. By optimizing product
data, PIM drives higher customer satisfaction and sales.

E-commerce challenges solved:

» Supplier data management: Quickly
import and standardize supplier-provided
information.

o Multilingual support: Create and manage
content for multiple languages with ease.

» Rich media integration: Handle large
volumes of images, videos, and other
assets effectively.

Enhanced customer experience:

o Accurate filters and search: Ensure
customers can easily find products using
specific criteria.

o Consistent branding: Present a unified
brand image across all online platforms.

» Faster updates: Reflect changes in
inventory or pricing instantly.

PIM systems empower businesses to
manage their online presence more
effectively, leading to higher customer
satisfaction and increased sales.




Chapter 7:
Which types of businesses benefit the most
from PIM?

PIM is especially valuable for businesses managing complex product data across
multiple channels, regions, or extensive catalogs. Multi-channel retailers, global
companies, and industries with detailed product specifications benefit the most, as PIM
ensures accuracy, consistency, and efficient localization. For businesses looking to
scale, PIM provides a strong foundation for growth.

Multi-channel retailers:

» Businesses selling across platforms like Amazon, Shopify, and
physical stores need a single source for consistent product
information.

Global companies:

+ Managing product details in multiple languages and regions can be
overwhelming without PIM. This system simplifies localization and
translation efforts.

Companies with complex catalogues:

« -Industries like manufacturing, electronics, and furniture often have
detailed product specs, SKUs, and variants. PIM ensures all data is
accurate and accessible, and stocks are easier to manage.

By focusing on these high-impact areas, PIM delivers significant
returns for businesses ready to scale.




Chapter 8:

Key stakeholders of PIM

Multiple departments get value from PIM as it improves data consistency, collaboration,
and efficiency. Marketing teams gain a unified platform for brand consistency, product
managers streamline updates and lifecycle tracking, and IT teams simplify system
integrations. By addressing these challenges, PIM enhances operations across the

organization.

Product Managers:

Challenges: Managing product lifecycles
often involves juggling multiple tools and
updating details manually, increasing the
likelihood of errors.

How PIM helps:

e Provides a centralized hub for managing
product data updates.

« Tracks the status of product details during
launches or modifications.

+ Eliminates errors by maintaining accurate,
» up-to-date information.

Marketing teams:

Challenges: Marketing teams often
struggle with inconsistent branding and
scattered data, leading to inefficiencies
and mismatched messaging.

How PIM helps:

o Consolidates all marketing assets into one
accessible platform.

» Ensures brand consistency across all
campaigns and channels.

e Speeds up campaign creation with instant
access to accurate product data.

IT Teams:

Challenges: IT teams frequently face
integration issues and difficulties
maintaining scattered systems, creating
roadblocks for scalability.

How PIM helps:

» Simplifies the company’s digital
infrastructure by reducing the need for
multiple, disconnected systems.

» Integrates seamlessly with existing ERP
and CRM tools.

o Ensures the organization’s technology can
scale with its growth.
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Chapter 9:
What to consider before choosing PIM

Before choosing a PIM system, consider your sales channels, product data complexity,
and integration needs. Define clear goals, evaluate vendors, and ensure scalability to
support future growth. With the right approach, PIM can become a key asset in your
business strategy.

Key questions:

+« How many channels do you operate on? If your business operates across multiple sales
platforms, a PIM system ensures that product data is consistent and accurate across all of
them, avoiding duplication and errors.

+ What's the complexity of your product data? For businesses with detailed specifications,
variants, or extensive metadata, PIM helps organize and manage this data effectively, making
it easier to scale operations.

+ How will it integrate with ERP or CRM tools? PIM should complement your existing systems,
ensuring smooth workflows and reducing redundancies.

Planning ahead:

» Set clear goals: Define what you aim to
achieve with PIM, whether it's faster time-
to-market, error reduction, or improved
customer experience.

Evaluate vendors: Research options that
align with your business needs, including
scalability, features, and user-friendliness.

Anticipate growth: Choose a system that
can scale with your business as operations
expand, ensuring long-term value from
your investment.




To summarize...

A PIM system is more than just a tool for managing product data; it's a strategic asset
that supports growth, enhances customer experiences, and drives operational
efficiency.

By centralizing and automating product data management, businesses can navigate the
complexities of modern commerce with confidence, laying the foundation for long-term
success.
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Bring Your Products To Life

Boyum IT Solutions is an award-winning software house specialized in empowering
SMEs to bring their products to life, creating sustainable and purposeful customer
relationships. We care about realizing your vision of delivering meaningful experiences
to your customers and are here to help you unlock your business's full potential. For
over two decades, we have been committed to this mission, assisting customers in
more than 130 countries. With unparallel support from our trusted network of over 1100
partners, we combine global reach and local expertise to offer you the best solution for
your business.

Boyum IT Solutions A/S

= sales@boyum-it.com M linkedin.com/company/boyumit ® Boyum IT Solutions
Sintrupvej 71b, 1th
@ boyum-solutions.com D youtube.com/user/boyumit DK - 8220 Braband

© instagram.com/boyumit
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